Left Behind Survey

Conducted by Survation on behalf of
Local Trust

Fieldwork conducted: 23 June to 21st July 2021

Population sampled: Adults aged 18+ in the 'Left Behind' wards identified
by Local Trust

Methodology: The survey was conducted via telephone interview

Sample size: 1007 respondents Survation. L.Cal TrUSt




Q1. Please think of the area within a few minutes walking distance from your home. How
satisfied or dissatisfied are you with your local area as a place to live?

Very satisfied 23%

Fairly satisfied 46%

Neither satisfied nor dissatisfied 11%

Fairly dissatisfied

10%

Very dissatisfied 10%

Don't know 1%

Base: All Respondents Unweighted Total: Total=1007 Survation.



Q2. Which, if any, of the following do you like least about your local area? Please select up to

three.

Poor condition of roads or pavements

The local environmentisn't looked after (e.g., litter, dog mess, graffiti, etc.)
Lack of shops/empty shops

Lack of leisure facilities, libraries, community centres

Parks and public spaces are run down

Lack of cafes, pubs, restaurants

Lack of health and social services (GPs, nurseries, family support centres)
Homes are run down, empty

Poor quality schools

Other

None

Don't know

Base: All Respondents Unweighted Total: Total=1007
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Q3. Have you been involved in any of the following activities, in the last 12 months? Please only
include those activities that were unpaid. Please select all that apply.

Trying to stop something else happening inmy local area . 5%

Runninglocal services on a voluntary basis (e.g. childcare,youth services, l 49
parks, community centres) °

Organising acommunity event (e.g. street party) I 3%
Trying to stop the closure of a service/amenity I 3%
Trying to set up anew service/amenity for local residents I 1%

Anotherlocalissue I 1%

Base: All Respondents Unweighted Total: Total=1007 Survation.



Q4. To what extent do you agree or disagree with the following statement? “When people in this
area get involved in their local community, they really can change the way that their area is run.”

Definitely agree 26%

Tend to agree 35%

Neitheragree nordisagree 13%

Tend to disagree 10%

Definitely disagree 10%

Don't know

6%

Base: All Respondents Unweighted Total: Total=1007 Survation.



Q5. Inthe last 12 months, have you been a member of any of the following community groups in

your local area?

A group making decisions onlocal services foryoung people (under the age of
25)

A decision making group set up to tackle local crime problems
Atenants' group decision-making committee

A decision making group set up to regenerate thelocal area

A group making decisions onlocal education services

A group making decisions onlocal health services

Other

Noneofthese

Base: All Respondents Unweighted Total: Total=1007
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Q6. Generally speaking, would you like to have more of a say over how money gets spent in your
local area?

Yes 59%

No 37%

Dependson theissue 4%

Base: All Respondents Unweighted Total: Total=1007 Survation.



Q7. Overall, do you feel your area gets its fair share of resources, compared to other

communities in your town/city/local autho

Much less
Alittle less
About the same
Alittle more
Much more

Don't know

Base: All Respondents Unweighted Total: Total=1007
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Q8. You said your area gets less resources, which areas do you feel are missing out? Please
select all that apply

Community facilities
Leisure/sports facilities
Jobs

Places to meet
Parks

Housing

Welfare advice
Health/care

Culture

Transport

Other

Don't know
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Base: Respondents answered much less/a little less Unweighted Total: Total=397

Survation.
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Q9. Some people identify 'more places to meet' as a priority for spending any additional resources in their
local area. What type of places to meet would you like to see provided or improved in your local area?

Please select all that apply.

Community centres _ 52%
Local shops and services (including post offices, banks etc.) _ 51%
Benches and chairsin parksand public spaces _ 51%
Parks and other green spaces _ 50%
Leisure facilities _ 49%
Cafes, pubs and restaurants _ 46%
Public spaces(e.g. bandstands) _ 37%
Other . 4%
None [T 14%

Don't know I 1%

Base: All Respondents Unweighted Total: Total=1007

Survation.



Q10. If a fund was set up to help provide more support to your community, who should lead
decisions about how the money is spent?

Local government _ 19%
Local charities and community organisations - 17%

National government I 2%

Other 0%

Don't know . 4%

Base: All Respondents Unweighted Total: Total=1007 Survation.



Q11. Would you be interested in getting involved in making those decisions?

Don't know I 3%

12 Base: All Respondents Unweighted Total: Total=1007 Survation.




Q12. If there was a fund to invest in your community's needs, which of the following things would you like

to see it spent on? Please select all that apply.

Projects foryoung people (under theage of 25)

Projects to tackle mental and physical health issues

Developing community facilities

Supporting good job opportunities for residents

Support for small businesses

Supporting community activities

Creatinglocal charities, voluntary groups, and mutual aid organisations
Fast and reliable internet coverage

Better public transport, such as busesand trains

Other

Don't know

13 Base: All Respondents Unweighted Total: Total=1007
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Survation. Engaging opinion to inform the future.
Survation provides vital insights for brands and organisations wanting to better understand authentic opinion, adding value and
credibility to the research we provide to our clients. We are an innovative and creative market researcher and do not believe any

single method can always be the right answer to complex client objectives. We conduct bespoke online and telephone custom
research, omnibus surveys, face to face research, and advanced statistical modelling and data analysis.

Survation is an MRS Company Partner. All MRS Company Partners and their employees agree to adhere to the MRS Code of
Conduct and MRS Company Partner Quality Commitment whilst undertaking research. As a member of the British Polling
Council, Survation has a strong commitment to transparency and the integrity of our work.

The Living Wage
Survation is proud to be a Living Wage Employer. This means that every member of staff in our organisation plus any contract staff are
paid the London Living Wage. The Living Wage is an hourly rate set independently and updated annually, based on the cost living in

the UK. We believe that every member of staff deserves at least a Living Wage. You can find out more about the Living Wage by
visiting www.livingwage.org.uk
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